
 

PSASA Newsletter October 2009 

 

Hello PSASA members and friends 
 
I have good news and very good news for you. The good news first. This edition of the 
newsletter has travelled a long way to compose itself and reach you.  
 
It comes via Nikki Bakker, who has worked on it while travelling to Europe and the States (thanks 
always to her), and through my huge home renovations and business innovations, the experience of 
which are fitting for someone who is branded as a transformation specialist. 
 
The very good news is that it is richer than ever, packed, in fact, with contributions from members, with 
a recurring message throughout giving it a powerful theme. So I suggest that you not rush it. There are 
more than 5 500 words for you to savour, so take your time and take it all in. 
 
Robin 
 

Presidential Posting - Incredible Speakers! by Dr Gustav Gous 

 
Most speakers aspire to become incredible speakers. Unfortunately, many 
become exactly that: Incredible instead of credible. 
 
The theme this month was inspired by a Facebook posting by one of our 
members, Anil Salick. It was a newsflash from „Sedona‟ in Arizona: ‘Sweat 
Lodge Session by motivational guru James Arthur Ray (co-author of 
“The Secret’) causes death of 2 people’.  
 
It attracted my attention for two reasons:  
1. Motivational Speaker - one of our colleagues in trouble, and 
2. I drove through Sedona earlier this year. Sedona, which is en route to the 

Grand Canyon, is a lovely small town between red rock formations. It‟s the so-called new age 
capital of the world. 

 
What do we make of this? Anil‟s remark, echoing many bloggers worldwide was: „So much for the law 
of attraction!‟ Promising wealth, health and life and now causing death? Blogger „Cosmic Connie‟ 
wrote: „As for James Ray, I wonder how Law Of Attraction fans/Secret fans are going to spin this one.‟  
 
The story was also picked up by the New York Times. One participant was reported to say that the 
facilitator forced participants in a „Godlike‟ manner beyond their limitations.‟ Was it negligence, 
arrogance or overconfidence?  We don‟t know. Let‟s await the outcome. Type James Arthur Ray into 
Google and follow how the story unfolds. 



 
But may it never be said of motivational speakers what a nurse once said about an overconfident 
medical doctor who thought he had life and death in his hands: “What‟s the difference between God 
and a doctor? At least God doesn‟t think he is a doctor.”  
 
The Sedona incident also raises the issue of credibility. We as speakers can afford to lose money but 
not reputation or credibility. So take care. Design responsible interventions, stay within the legal 
boundaries, and remember your disclaimer forms.  
 
But even more important: Make sure that you practice what you preach, that you deliver what you 
promise, and that you embody your own message. Will you get repeat business if you are: 

 a depressive psychologist? 

 a marketing guru without clients/work? 

 a retired 60 year old with the emotional intelligence of a child? 

 a wellness experts who is not so well? 

 an overweight health practitioner? 

 a motivational speaker (or tennis player!) who needs „tik‟ or cocaine to get a high? 

 a so-called Christian who crooks others out of their money? 

 a life coach who hasn‟t mastered the art of living? 

 a poor/ bankrupt financial expert? 

 a NLP practitioner with a malfunctioning programme? 
 

Ag no man – get a life!  If your own stuff doesn‟t work for you, how do you expect it to work for others?  
Talk is cheap (a healthy reminder for speakers). You will get away with it once or twice. But lasting 
relations and repeat business comes from the credibility when you embody your own message.  
 
Your lasting legacy derives from what you do. Claiming to be the custodian of the secret of life and 
then causing death? You can expect people to tweet: “... your actions speak louder than your words . 
A life of honour is living your values.” 
  
Warren Buffett has a very simple credibility/ethics test: “Test everything not only by legal standards, but by the 
newspaper test: Would you like your present action to be reported on the front page of your local newspaper, 
written by a smart but kind of unfriendly reporter, read by family, friends, neighbours and customers?”  
 
Former Springbok rugby captain Joost van der Westhuizen‟s life would have probably panned out differently if he 
had listened to Warren Buffett.  
 
Another test: What if everybody hears your present conversation? Picture this: How would you react if you 
receive a  „pocket call‟ (that is when another person carries his/her mobile in his/her pocket and accidentally 
phones a random number [you] because the keypad was not de-activated)?  
 
You hear the person shouting on the other side – but not at you. You hear the person acting and going off in a 
real ugly way about something his small child has done. It borders on verbal abuse. Chances are that you may 
lose respect for that person because there is disconnect between the public posturing and the private picture.  
Credibility is at stake.  
 
So, do you want to be incredible or credible? Try the latter, live your message: It‟s good for business. 
 
May you have a credible month! 

 
Dr Gustav Gous 
President: PSASA  2009/2010 

gustavgous@email.com    

+27825657451 

 

mailto:gustavgous@email.com


Vision by Robin Wheeler 

 

I had breakfast with Gustav Gous last week. It was good to connect with him, share business insights, discuss 

the newsletter, and share his vision for it and PSASA. 

  

He said that, as an association for the profession, he sees the role of PSASA to help members:  

1. speak better 
2. run your businesses better, and 
3. be more. 

I offered to expand on these briefly, with en emphasis on the last point. 

  

First, our community is here to help you grow as a professional speaker, trainer and coach. This includes 

supporting and developing existing skills, growing the profession in numbers and standards, and networking. For 

seasoned members, this means ongoing sharing of experience and insight. 

  

Second, behind the presentation are the business operations. We are entrepreneurs challenged and blessed 

with all the aspects of building, running and and innovating our enterprises. Strengthening this side of our 

endeavours is essential for each of us, and the collective, too.  

 

Third, we can help each other 'be more'. There are two meanings to this. One is to grow yourself continuously as 

a commodity. We are our businesses. Personal fulfilment and happiness, combined with skill, knowledge and 

insight, are key to what we do. Gustav would encourage you to be more.  

  

I would encourage you to be more. Take time for solitude, silence and not-doing. Trust your talents and innate 

intelligence and allow them to flourish in their own right, without worrying about external expectations. Find the 

present and increase the time you spend in it by gently bringing yourself back to it whenever you realise that you 

have drifted into too much thinking. 

 

Be yourself for a living. As speakers, trainers and coaches, we are leading the way. 

  

 

Upcoming International Events 

 

Thurs 13– 15/11/09 PSA UK Convention Crowne PlazaMarlow, UK 

http://www.professionalspeakers.org/events  

 

November 19-22. NSA/US Fall Conference. Phoenix, Arizona 

http://www.mynsa.org/EVENTS/FullCalendar.aspx 

 

Sun 06 - 08/12/09 CAPS Convention Calgary, Canada 

http://www.CanadianSpeakers.org 

 

December 11-12. Dubai 

 http://www.PSAme.org  
 

2010 

February 11-14. Nashville. NSA/US Winter Conference.  

http://www.mynsa.org/EVENTS/FullCalendar.aspx  

http://www.professionalspeakers.org/events
http://www.mynsa.org/EVENTS/FullCalendar.aspx
http://www.canadianspeakers.org/
http://www.psame.org/
http://www.mynsa.org/EVENTS/FullCalendar.aspx


 

Fri 19 - 20/03/10 PSA Holland Convention Amsterdam, The Netherlands 

http://www.psaholland.org/ 
 

Fri 16 - 19/04/10 NSAA Convention Australia 

http://www.nationalspeakers.asn.au/index.html 

 

Sat 08/05/10 APSS Convention Singapore 

 

Sat 17 - 20/07/10 NSA US Convention Orlando, Florida USA 

 

Fri 10 - 11/09/10 GSA Convention Cologne 

 

Fri 01/10/10 - 03/10/10 PSA UK Convention Midlands, UK  (TBC) 

 

Tues 19 - 22/10/10 France Convention,  France 

 

I need your input please by Jurgen Tietz 

 

I sent out the write up below as a group mail to my mailing list of 

about 1500 people (it's not like the thousands of the list Guru's, 

Jacques and Adolph). The response was absolutely outstanding. I 

was amazed at how such a simple technique gave me such a 

good return, so I feel that this is worth sharing with other speakers 

for the following reasons: 

1. We often think we know what our audiences want. Why 
not ask them, rather than assuming their needs in my field 
of expertise? I was surprised by how many common 
issues came up and how many people were only too glad 
to get an opportunity to say their say. I now have plenty of 
new material I can build into my talks.  

2. By asking what my clients look for from speakers / 
service providers, I got some useful insight as well.  

3. The feedback gives me an excellent opportunity to go back to individuals and offer to help, provided, of 
course, I have solutions for their problems = business opportunities. 

Here is what I sent out: 

 

I  NEED YOUR INPUT, PLEASE 

 

As a professional speaker, I often speak to audiences at a public conference and therefore have to address 

safety issues of a general nature. This is where you can help me, by giving me your input.  No  individual or 

company names will be mentioned. 

 

As safety professional, there must be things that drive you mad as far as your internal customers are concerned, 

but also as far as safety service providers go.  

 

Please send me an email with the one or two issues / concerns / problems which make your blood boil when you 

are trying to help the employees in your company with safety. Also, what are the one or two key expectations 

you have from your safety service providers – what do you wish they would do for you? 

 

http://www.psaholland.org/
http://www.nationalspeakers.asn.au/index.html


I would appreciate a few bullet points or short sentences, with a photo or two, if possible, to illustrate your point.  

Please send your info either to virtualpa@polka.co.za or to jurgen@anda.co.za  Thank you for your help in this 

regard, it is much appreciated ! 

  

jurgen@anda.co.za 

 

DEBUNKING the 55%, 38% 7% Rule by Marlene Ward 

 

Any student of public speaking has had this rule rammed down their throats in books, by 

facilitators and in feedback sessions. Most of us have blithely accepted this precept at 

face value. Would it surprise you to know that these percentages are a myth? Where did 

these percentages come from? 

 

No one would argue that non-verbal expression and tonality are inconsequential to 

effective communication. Yet, logically does it make sense to relegate the words to a 

meagre 7% of the message?  

 

Dr C E Johnson, a certified trainer of Neuro-Linguistic Programming, wrote in 1994 in 

Anchor Point magazine:  

 

“If these percentages were really it would mean that the learning of foreign languages could be greatly 

abbreviated. After all, if the words only account for 7% of the meaning of communication, we should all be able to 

go to any country in the world and simply by listening to the tone and carefully observing body language, be able 

to accurately interpret 93% of their communications” 

 

Many years ago when I first arrived to live in Paris I remember going into the supermarket to buy milk and 

making signs of milking a cow to indicate what I wanted, I think that gorgeous looking Frenchman still thinks 

anyone from Afrique du Sud is peculiar, if not mad! 

 

As presenters, we learn to work with words, because a few well chosen words, particularly, powerful verbs, can 

make the difference between a mediocre speech and a speech that enthrals. Words that evoke our emotions, 

that enthral, capture and entertain the heart. 

 

So where did this rule come from? Professor Albert Mehrabian conducted two studies and published the results 

in 1971. He arrived at two conclusions. First, there are basically three elements in any face to face 

communication – words, tone of voice, and facial expression. Second, the non-verbal elements are particularly 

important for communicating feelings and attitude. The full explanation of the Misinterpretation of Mehrabian‟s 

rule can be viewed on his web site as well as his articles on “Silent Messages”. 

 

In Anchor Point in 1994 Mehrabian stated that he never intended his results to be applied to normal 

conversation. The studies were only conducted on women and thus his research has useful, albeit limited 

applications, which have misinterpreted out of all proportion. 

 

In public speaking, words, tonality, and body language are the only means we have to relate our individual 

understandings, experiences, and feelings. Let‟s continue to place equal emphasis on all three avenues of 

communication. Words are more important than you think. Next time you prepare to stand before an audience, 

ask yourself what will they SEE, HEAR, and FEEL? 

 

Marlene Ward  

JHB President October 2009 

marlene@marleneward.co.za 

mailto:virtualpa@polka.co.za
mailto:jurgen@anda.co.za
mailto:marlene@marleneward.co.za


 

When Humour goes, there goes civilization! By Annie Coetzee 

 

Since my return from the International Humor Conference in July 

2008 in NY USA, I am more inspired than ever before to take a 

„lighter‟ look at life around us and help to create opportunities where 

we can laugh more.  

 

Our relationships need it, our health needs it, the business 

environment needs it – and yes, we also need more smiles on our 

roads! Be a sport and use the following suggestions as creative 

ideas to boost your morale and the environment around you. 

 

William Shakespeare said: „All the world‟s a stage, and every man 

merely players. We have our exits and our entrances and one 

person in their time plays many parts.‟ 

 

Dr. Dale Anderson, one of my favourite Humour Consultants, who is also a Physician, treats „problem people‟ 

with a theory that he calls, “Changing your ACT.”  His successes are based on the principle that you have to “act‟ 

the way you want to be and allow your body‟s chemistry to change according to the „play.‟ 

 

For example: If you „act‟ well, you create a more satisfying role on the stage of life and your body responds to the 

messages and feelings of your brain and heart, and „acts‟ well.  

This means that all the organs and cellular workings of your body „play along‟ to manifest the reality of this act.  

His studies show that people who positively „stage, direct and ACT‟ healthy and stress-free, actually change their 

body‟s chemistry for the better. 

 

More and more medical doctors agree with him and confirm that happy people are healthier people. In Doctor 

Dale‟s words we might say, “They‟ve got their act together!” 

 

Now, when people keep „performing a role‟ over and over again, it becomes part of a living physiology.  

Eventually, the chemistry of that ACT becomes so believable and is reinforced by the mind-body connection, and 

in the open for all to see! 

 

Regretfully, many people became stuck in a painful, unhappy character role. They „got onto the stage of life‟ as 

someone who always has to deal with problems. It shows in their faces and also in their posture. Most of the 

time, they are the ones who always have problems! 

  

Then there are others: The healthier and younger-looking ones. They became shining stars who „put on‟ a happy 

face and played it UP. With rehearsals and practice (the everyday happenings), they create a pleasing, REAL 

classy act and the people in their lives applaud and enjoy their presence! 

 

You may want to ask me now, “How do I get into the chemistry of my desired role?” You can start by becoming a 

more light-hearted person. 

 

Laughter and acting happy are two successful ways of unclogging your biological system and influencing your 

brain power to constantly strengthen brain cells.  

 

In fact – it has been recorded that creative activities, happy thoughts and believing in the pioneering studies on 

the mind-body-connection, prevent the brain cells from shrinking and therefore keeps the brain cells strong and 

active. 



 

Humour is not a trick and not necessarily a joke. Humour is a presence – like grace is - and it shines on 

everyone! 

 

So, just for the health of it, here are some suggestions to make that humour-heart-hope-health connection alive 

and creative again! 

 

 Arrange regular social events where YOU plan the activities. Call it an invitation to a „Laughter Night.‟   
Tell everyone to bring one joke, one funny story or happening – and play a game that is sure to create a 
good laugh.   People laugh 30 times MORE often in a social setting than when they are alone. 

 

 Collect jokes and other funny stories.  Keep them in a box where you are able to see and read them 
regularly. Share it with friends – also strangers when appropriate – but pass it on. 

 

 Master the art of making FUN of yourself.  When things go wrong or you‟ve landed in some kind of 
unwanted mess, exaggerate it, overstate it and dramatize it back to yourself. Don‟t be surprised at the 
results! 

 

 Learn something NEW.  Think about an activity that you could never imagine yourself doing!  Good 
examples are art, dancing and starting a board-game club.  Include a friend that thinks like you do. Start 
the „project‟ with passion and dare to be different. 

 

 „Get your act together.‟  Plan certain days and events around this „act.‟ For example: If you have to go 
and argue with the local municipality office because your account is wrong (again). Act as if you are a 
well-known lawyer. Dress like one. Talk and walk like one. You may get results much faster than 
normal! And do the giggling afterwards, with a friend!  

 

And lastly, when you‟re tempted to think, „When I tell a joke or try to be funny, it‟s like drinking plain water.  But 

when the experts tell jokes and say something funny, it‟s like drinking wine!. 

 

From my point of view: „EVERYBODY NEEDS WATER!‟ 

 

And remember: Love may make the world go round, but laughter keeps us from getting dizzy!  

 

Annie Coetzee  
www.anniecoetzee.co.za 
 

Two Cape Town PSASA Excel by Reinette Stein 
 

PSASA member Dr Lizo Banga recently won the Western Cape province and Namibia region Toastmasters 

humorous speech contest...  and then went on in the Finals on 17 October 09 to place 2nd out of winners 

from the many countries in Southern Africa that make up our District 74!   

 

He presented novel and permanent ways to prevent HIV/AIDS (who knew this could be humorous?) While he 

wore his doctor's white coat for the speech, his "instruments" were new to the medical world, recalling the 

innovations of the Chastity Belt era! Well done, Lizo! 

 

 I'm also very proud of Cape Town PSA member Karl Smith whose book Beyond the Business Handshake:  

Dare to Build High-Trust Business Relationships was published this September. A friend recently mailed me a 

full page spread from Cape newspaper Die Burger, lauding his insight and wisdom.   

 

Karl shows that companies with high trust business relationships are more productive, have better results, retain 

clients, get referrals more easily, and win in the marketplace over their low-trust peer organisations.  "With deep 

http://www.anniecoetzee.co.za/


insights in human behaviour and business, and pointed anecdotes, Karl reveals a holistic step-by-step 

framework to demonstrate the value of people skills, authenticity, connecting, networking, and building high-trust 

business relationships".  

 

Cape PSA members have already become most appreciative of Karl's passion and knowledge and have 

benefitted greatly from his presentations at PSA meetings and elsewhere.  Bravo, Karl! 

 

Kind regards 

Reinette 

 

Eat Your Own Dog Food by Jacques de Villiers 

 

I love the above saying. Use your own products, walk your talk and practice what you preach. 

 

Two recent incidents beg the question: “Do some PSASA members eat their own dog food?” I believe that most 

do. But, there‟s a minority that may just want to re-look where they stand on this. 

 

I often hear members of the PSASA say that “although we‟re technically competitors we still help each other out. 

We come from a place of abundance and not of lack.” Do we mean this or do we just pay lip service to this 

sentiment, hoping to make the new members that have joined feel at home? 

 

Let‟s be blunt. Every organisation has members who are in it to promote themselves, build empires and push 

their personal agenda with very little regard for the rest. This we can manage because we understand the nature 

of the beast. 

 

What I find harder to swallow is when members are not prepared to help other members. And, I‟m not talking 

about helping them become competitors in your field. Don‟t be stupid. I‟m talking about the non-competitive stuff.  

 

For example, I heard of an incident recently where one PSASA member wanted to be put in touch with another‟s 

supplier. The person refused to give up the details. Come on, if I want to use your printer, photographer or 

whatever, does that make me a threat to you? 

 

Recently, I promoted a PSASA member‟s workshop on personal branding to my database. Shortly thereafter, I 

got a call from an irate PSASA member claiming that was his space (personal branding) and would I stop using a 

certain phrase which he “owned”. [This same members doesn‟t even have personal branding on his PSASA 

profile].  

 

Then I got an email from another PSASA branding expert asking me “where does your loyalty lie and why didn‟t 

you approach me first?” My retort was that every second person is a branding expert (may have been 

overplaying this one as the PSASA website only lists 12 (13 with the one that isn‟t listed). And, I added, there‟s 

enough space for everyone to play in without stepping on each others toes. 

 

Am I going to get upset every time a PSASA member goes into my core business (sales training) even though I 

know that some of them are far from qualified to speak about the subject? Hell no. There are 20 of us in PSASA 

who claim to be in the sales training space. I‟m not sure, but I think there‟s at least 60 000 companies in South 

Africa that can use our services. Methinks there‟s enough pie for everyone. 

 

I suppose the question is, do we come from a place of abundance or of lack? I think that there‟s enough pie to go 

around. What do you think? 

 



You can comment on this article here. 

 

Jacques 

jacques@jacquesdevilliers.com 

 

 

Farcebook by Jeetesh Kathawaroo 

Facebook is proving to an exciting tool for professional speakers to network, promote 

themselves and communicate with fans... in my case, both of them. But Failbook does 

take some time to get into.  

 

To get started you need some friends. The best part is you don‟t even need to be 

friends with people for you to be friends with them on Fartbook. Unfortunately, people 

you‟ve been avoiding, ex-girlfriends and annoying relatives will all want to be friends 

with you. And there‟ll always be a complete stranger that looks really creepy who‟s 

very keen to connect.  

 

 You need to understand the nomenclature. ROFLMAO (Rolling on the floor laughing 

my ass off) is my favourite. I also like BFF (Best Friends Forever). I have twelve of 

these. Fakebook doesn‟t seem to be limited by the finite nature of the words „best‟ or „eternity‟, it seems. 

 

Go ahead and add some photos or videos. Innocuous at first, but soon enough people are sending you 

messages commenting on how photogenic you look at the party you didn‟t invite them to. 

 

If you feel the need to share with the world you current condition, you can update your Fauxbook status. This can 

be clever commentary, overly emotional or self-promotional, or all three, if you‟re really expressive. 

 

Participate, also, in the Phasebook‟s many distractions, including games where you can be a vampire, quizzes 

that all seem to about movies from the 80‟s, and, of course, stalking. 

Njoy. L8er peeps J 

 

Jeetesh 

 ambika@iafrica.com 

Clever Branding by Robin Wheeler 

http://astrangethinghappenedtome.typepad.com/motivationalspeaker/2009/10/eat-your-own-dog-food.html


When Jacques de Villiers presented at a recent Johannesburg 
Chapter event, I noticed the clever branding on the top his notebook, 
which, when open, faced his audience. 
 
The visual theme also carried through into his slides,  which is a 
great way to keep his visual message consistent hang his messages 
together. 
 

If you're looking to brand your notebook, check out 
www.myskins.co.za.   
 

It will cost you less than R300. 

The Power of Mastermind Groups by Grant Vernon 

I can credit most of the improvements in my business to the mastermind 
groups I belong to, and firmly believe that they are the most potent tool in 
a speakers toolbox to success.  
 
Over the next two months I will share with you two articles on what they 
are and how to run them for maximum benefit.  
 
Overview 

There is synergy of energy, commitment, and excitement that 
participants bring to a MasterMind Group. The beauty of these 
gatherings is that participants raise the bar by challenging each other to: 

 create and implement goals 

 brainstorm ideas, and  

 support each other with total honesty, respect and compassion.   
 

MasterMind participants act as catalysts for growth, devil‟s advocates 
and supportive colleagues. 

The concept of the MasterMind Group was formally introduced by Napoleon Hill in the early 1900‟s. In his 
timeless classic, "Think And Grow Rich", he wrote about the Mastermind principle as: 

"The coordination of knowledge and effort of two or more people, who work toward a definite purpose, in the 
spirit of harmony. No two minds ever come together without thereby creating a third, invisible intangible force, 
which may be likened to a third mind." 

In a Mastermind Group, the agenda belongs to the group, and each person‟s participation is key. You‟ll gain 
tremendous insights, which can improve your business and personal life. Your MasterMind Group is like having 
an objective board of directors.  

What Will You Gain? 

 Experience, skill and confidence  

 Real progress in your business and personal life  

 An instant and valuable support network  

http://www.myskins.co.za/


 A sense of shared endeavor - there are others out there!  

 Design things to be the way you want them to be, not as you‟ve been told they "should" be  

Who Should Attend? 

People who:  

 have a similar interest  

 have a similar skill and/or success level  

 have the desire and inspiration to make this year extraordinary   

 want a supportive team of MasterMind partners  

 want to reach or exceed their goals  

 are ready to let their desire to be passionate about their life and work overcome their fear of change 

 

If you would like a copy of my ebook 'A Brief Guide to creating a successful mastermind group', which 
contains more information and templates, or a copy of 'Think and Grow Rich Made Simple' please 
email me. 

  

Grant 
grant@businessmadesimple.co.za 

 

KZN Chapter News by Roger Knowles 

 

On Thursday 29th October, we met at Hilltop Manor. A thought-stirring „Pros‟ 

meeting focused on the purpose of PSASA – are we a crèche for aspiring 

speakers, or an association of professionals? It‟s one of those topics that should 

be regularly revisited. 

 

Our Power Talk was delivered by Anil Salick, who reminded us that life happens 

between an origin and a destination. He encouraged us to identify the desired 

destination, but to remember to enjoy the journey. Then he presented the mental 

tools to ensure success. 

 

Grant Vernon, a past president of the Chapter, current Treasurer of the 

Association and staunch supporter of the PSASA for some years, spoke about 

Mastermind Groups. He handed out a booklet he had prepared on the topic. After 

introducing the principles, he led us through an introspective exercise, asking each person to state briefly what 

their objective is, in this speaking business. This was followed by discussions in groups, using the Mastermind 

model. 

 

Next meeting: 

November‟s meeting will be a powerful motivator for success in 2010. Following a thought-provoking Power Talk, 

attendees will be led through a strategy-planning session to ensure that everybody present is set on the path to 

wealth and satisfaction in the new year. 

 

Year-end Party.  

This will take place at Hilltop Manor on Friday, 11th December. For members only (no guests, spouses or other 

hangers-on, as we need to know one another better), the evening will include a „Murder Mystery‟ game, so make 

sure that you have your booking in before the end of the month! 

 

mailto:grant@businessmadesimple.co.za


Powerful Idea 

“I‟m going to the top of the mountain. You are either going to see me waving from the top or dead on the side. 

But you know what? I‟m not coming down.” 

Eric Worre. Author, speaker. 

 

This quote appears at the start of Chapter One of „The Six Figure Speaker‟ by Cathleen Fillmore. It is a great 

read, just the thing to get you ready to resume your climb in 2010. See you on the way up! 

 

Best wishes 

Roger 

rogerk@eastcoast.co.za 
 

Cape Town Chapter News by Wolfgang Riebe 

Unfortunately the Cape Town chapter had no news this month, as Wolfgang was away, but he will no doubt be 

back with a bang! 

 

Pretoria Chapter News by Nigel Smith 

 

Pretoria enjoyed a wonderful October meeting which started off with a brilliant talk by 

Pretoria‟s very own F1 Fighter Pilot, Arthur Piercy. Arthur‟s title was “No barrier should 

stop you reaching your goals!” What a great presentation filled with insight, humour, 

great visuals, video clips and captivating story telling! 

 

Arthur shared from his heart in an open relaxed way of the realities of what he has 

experienced in overcoming obstacles and barriers to achieving his life‟s goals. His 

message was indeed clear in that no barrier should stop anyone from reaching their 

goals.  

 

But even more important was the fact that everyone should continue to live life in spite of tragedy and severe 

challenges, and not give in to setbacks and obstacles along the way. Arthur further commented on the fact that 

he has „lived‟ life more so since being confined to a wheelchair, than his life before his F1 Fighter Jet accident.  

 

Arthur also addressed the aspect of fear when we face the unknown, and how important it is not to let fear 

dictate what is possible and what can be done in discovering new opportunities and dreaming big. Arthur‟s 

“Project Dreamwings” is one of these new possibilities and opportunities, so watch this space!  

 

Thanks Arthur and we look forward to „flying‟ with you as you pursue your next dream!! Contact Arthur on 

arthur@piercy.co.za or visit on www.piercy.co.za 

 

Following Arthur we were privileged to have James Robertson from the Johannesburg Chapter come and share 

with us on the topic of Mastermind Groups. Thank you James for travelling through and for giving us great insight 

and very relevant points to consider.  Your enthusiasm for the topic is motivating and the experience you shared 

is very pertinent.  

 

Also huge thanks of appreciation for the donation of the books for the Pretoria Chapter. A special word of thanks 

also goes to Fritz Holscher, for the information that was mailed through on Mastermind Groups and for your work 

and contribution on the topic to share with the rest of us. 

 

Last but not least, Annie Coetzee wrapped up the evening by presenting the idea for the Candidate competition 
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for our 2010 National Conference. A great initiative and exciting opportunity for the Candidate members. And 

finally it was great to have Grant Vernon, PSASA secretary, and our National President Gustav Gous join us! 

Thanks Gustav for bring Grant through. 

 

Pretoria PSASA, you rock!!   

 

Best regards,  

Nigel Smith 

Pretoria Chapter President 

nigel@performcat.com 

 

Johannesburg Chapter News by Marlene Ward 

 

The Academy Saturday morning session took place at a different venue. Members 

traveled to the newly opened Stillpoint Conference centre in Chartwell, North of Sandton. 

Fritz Holscher and his team gave us delicious eats, we toasted the new centre with 

champagne, and we wish him and Sharon every success. 

Dolf Kaestner, Shirley Hickman- Smith, and Stef du Plessis arrived early in the morning to 

set up the different kinds of equipment that speakers can use. The result was a fascinating 

display of equipment from large speakers, laptops, mikes to very small light weight 

equipment. The final thought for the day was – “equipment is only an aid, as speakers we 

must be able to talk, sans equipment” 

 

Members were very excited at the monthly Chapter meeting when given the opportunity to use a Tele-prompter. 

Malcolm Russell demonstrated how dramatically Barack Obama improved as a speaker using this equipment. 

He also gave a very valuable talk on the signals we give with our body language and gave examples by showing 

television presenters he has coached. 

Both meetings received high ratings and very positive feedback. 

The new brochure has proved to be very successful. Guests are no longer confused about the different levels. 

The brochure is on the website and you will notice that the home page has a fresh, new look. Work has also 

been done on improving technical aspects of the web site. 

We continue to see a steady increase in membership. Nikki, Haydee, and I have introduced a process where 

applicants and new members are welcomed into the organisation as soon as they make contact with the PSA, 

and when they become members. 

We enter the final stretch for the year with our last meeting on November 10. The main speaker is Dr Claudius 

van Wyk on anchoring, and Roland Gaspar will ensure that we end the year with a lot of laughs. 

The use of laptops being used while presenters are speaking has been raised by some members and 

presenters. My suggestion is that if you want to take notes, please seat yourselves at the far end of the room. 

Marlene Ward  

marlene@marleneward.co.za 

 

New Members by Nikki Bakker 
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As Nikki has been away at NSA in Phoenix Arizona, so she is behind with some new members. This will all be 
updated in the November issue. 
 
She will also bring some hot new ideas to the newsletter from her experience there, so look out for those... 
 

Wrapping it up by the Ed 

 
There you have it!  
 
PSASA is going from strength to strength through the efforts of everyone involved. 
 
Speak more next issue, the last for 2009, when we bring you news and much, much 
more ... 
 
Robin Wheeler 
Newsletter Editor 
robin@bentrepreneuring.com 
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