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	PSASA Newsletter July 2009

	[bookmark: OLE_LINK2][bookmark: OLE_LINK1]Hello fellow PSASA people and extended community
Greetings this time from sunny, wintry and cool to cold Johannesburg where spring is on the horizon. There’s no place like home, especially when you have been enriched by some time in other countries. Thanks again to Nikki Bakker for helping compile and bring you this month’s newsletter.

Want to give a short, sharp burst of insight to your professional colleagues? Write it up for us and send it to me for consideration. Please keep it concise at 300 words and impeccably edited.
There’s lots to grow from this month, including regular chapter news, a report from the American NSA convention, some humour with depth, the presidential posting, and a call for speakers for the approaching 2010 PSASA National Conference, to mention just half of it. 
Robin Wheeler
robin@bentrepreneuring.com

	The Presidential Posting by Gustav Gous

	[image: ]
From Arizona to Emperor’s

Posted from the mother of all speakers Conventions: The NSA in Phoenix, Arizona. Speakers from many cultures joined the Americans in their annual convention. The message was clear: KEEP IT REAL. Let’s all go beyond the fake and beyond just selling time. Let’s go for real transformation. 
An Australian shared the following: One of their PSA Chapters previously had 600 members. Now in the midst of the worldwide economic crunch, they have only 300+ members. When I asked what happened, he said: “When the tide went out it became evident who swam without cozzies (swimsuits)”.  The longevity of a speaker is determined by two things: Great speaking content and the ability to run a good business. 
In South Africa we have thus far had minimal resignations and more people joining at a regular rate. But it is important that we be prepared for any eventuality and not be caught with our swimsuits around our ankles and our bikini tops around our necks. The purpose of our association is to prepare us to weather any storm and to be men and women for all seasons.
Only the truly transformational speakers will survive in the long run. Speaking of which: There are five kinds of speakers.
The Victim. They fake and talk big but in private they blame their lack of success on external circumstances like the economic downturn.
The Informational speaker: They follow the ‘Jug and the Mug’ method. They polish their image as the wise sage and see their task as to empty their beautiful content into the receptive minds of the lesser mortals down there. It’s all about them. They show the theoretical way but do not go the way. All talk, no walk. 

Twitter killed one or two of those during the break-away sessions in Arizona: Some of the rooms emptied while others filled up during the parallel presentations. Why? Because participants were Twittering/ Tweeting each other: ‘My session is boring, how is yours?’ Reply: ‘Great. Come over. We’re in the Grand Canyon Room.’
The Manipulator: At least they are not victims. They take control. They get bookings because they can manipulate their environment. It’s all about power play: The thrill is to overpower their audiences (sometimes even bullying them) with their strong personalities. Lots of audience participation (read manipulation) like jumping on chairs, forcing people to do irrelevant actions, sometimes even humiliating individuals who oppose them. 
The Motivational/ Inspirational speakers: More advanced, they serve as channels of contagious energy. They ignite the fire of inspiration and motivate to action. But the energy fades after a while because they don’t always know how to facilitate lasting change.
The Transformational speakers:  They bring about change because of what they are. The can keep it real because they are real. They know that they must not only facilitate behaviour change, but must take people from one state of being, to a better state of being. They create amazing audience experiences: Change zones where you know your life will never be the same again. 
The speakers who made the biggest impression in Arizona were the real people who went beyond the fake of trying to sell an image. They shared true life experience (real content) with all the successes and failures attached to it. 
One speaker, Keith Ferrazzi, had a refreshing new angle during his plenary session at the NSA. His book is not another selfhelp book but a ‘others help you book’. Title: “Who’s got your back”: Who are the three people you allow to give the right to help you, defend you, but also to critique you in order to grow. 

A real friend will tell when you screw up. PSASA Mastermind groups can serve this purpose and help us to become our best. A mastermind is “An originator, someone who creates new things”. Create a PSASA Mastermind group in your area to recreate yourself, your business and presentations. (Contact Fritz Hölscher Holscher@global.co.za – the national Mastermind Coordinator).
I want to coin a new phrase. Let’s all commit to be “Transforming Speakers”: (1) Speakers who transform the world. (2) Speakers who transform themselves to become the REAL person you are destined to be.  
The PSASA is your home to help you in this process. Our next convention is at Emperor’s Palace next year where we will focus on the real game we all play: Not the game of Soccer or the game of Business but the overarching Game of Life. Read all about it elsewhere in the newsletter. 
Until then, let’s enjoy our chapter meetings and mastermind groups.
Dr Gustav Gous
President: PSASA
gustavgous@email.com

	The Phoenix NSA Convention Report by Gustav Gous

	
I recently attended the best and most gripping motivational talk ever. Speaker: Nando Parrado. Occasion: The 2009 NSA Convention in Phoenix, Arizona. The theme: Keep it REAL. 

The NSA (National Speakers Association of the USA) is the mother of all Speakers Associations. Last year, 2000 motivational speakers convened in New York, and this year 1350 in Phoenix, which was an indication that the economic downturn also affected the speaking industry in the USA. 

Only two South Africans attended: Stef du Plessis and myself. 

Nando told his story of how he and some of his rugby team mates survived a plane crash in the snow peaks of the Andes and 72 days of life and death decisions before he reached help. I could remember the story from when I was a boy in 1972, and now to hear it from the man himself! This was for real: Their real life experience made many people realize that, in comparison, they don’t actually have problems, just a few minor issues!
  
Every PSASA member must at least attend one NSA Convention, preferably early in his/her career, to be inspired, wooed and taught, but also to be assured that we as South Africans can compete with the best in the world. We have in our Association of speakers that can stand their ground on any international platform. 

And for those who aspire to get there: Go and attend an NSA meeting in the USA. The best of the best in the US and from all over the world attend the NSA Conventions because they are in a league of their own. Put money away and prepare to go to next year’s convention in Orlando, Florida from 17 to 20 July 2010. 

The value proposition  can be summarized as:
Benchmarking 
Listening and learning from the best
Networking
Forging business partnerships
Building relationships
International mastermind groups
Get your batteries recharged
Idea generation
Enjoy the international fraternity of speakers.

If you are accepted to speak, you will also gain international exposure and experience.

Obviously this is not the only convention to attend. There is also the PSA Conventions in the UK (usually in November), the Canadian Convention in December, and the Australian Convention in April. Check out our website for the programmes and dates of the Dutch, German, Singapore, Middle Eastern and other conventions. 

Attend and, better still, react to their call for speakers at these conventions. Exposure to the whole international speakers network is part of the membership benefit of the PSA. Use these opportunities or lose out. 

Pictured below :Gustav Gous with Nando Parrado, Speaker and author of ‘Miracle in the Andes’
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Pictured below: Gustav with Sam Silverstein, President of the NSA: National Speakers Association in the USA.
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	Name change from IFFPS to GSN

	
[image: ]All the speakers from associations from different countries, including our PSASA, form a single body: IFFPS - International Federation of Professional Speakers. 

It was just decided in Phoenix that this body will change its name to the Global Speakers Network (GSN). From a branding point of view, it is more logical that the GSN will coordinate the Global Speakers Summit (GSS) every 2nd year. (It coincided with our PSASA Convention in Cape Town this year.) 

Once the name change process is finalized, members will get the new logo to put on their marketing materials and website. Part of the membership benefit for professional members is that you have a free listing on the present IFFPS soon to be GSN website.


	PSASA National Conference 2010: Call For Speakers

	
[image: ]Our theme for the PSASA conference 2010 is "The Game of Life and how to Play it." The title is taken from Florence Scovel Shinn's 1925 book by the same name. The Games of Business, Sport and Speaking are all part of the bigger Game of Life. How many people do you really regard as winners in the bigger game? This conference is on how to be Winners in the Game of Life.

Closer to home, 2010 is also the year that South Africa hosts the FIFA World Cup Football competition. Our theme makes reference to the fact that professional speakers need to "play the Game of Life, and play it well". It is also a celebration in anticipation of the tournament that best showcases the international face of the "Beautiful Game." 

Just as the FIFA 2010 tournament will be played out against the dramatic backdrop of the southern tip of the African continent for the first time, so the PSASA 2010 gathering provides a platform for both seasoned and aspiring speakers to network, share ideas, and learn from the masters. 

Diarise the dates now: 30 April – 2 May 2010.

Should you be interested in speaking at the conference, please follow the guidelines, which will be on the website from mid August. The selection committee will draw up a short list of speakers, and then communicate with those who have been selected. 

Thanks for your interest in making "The Game of Life and how to Play it" the outstanding success that we all expect that it will be.

Andy Brough, PSASA 2010 Conference Content Manager
 [image: ]

	The Power of Words by Tina Thomson

	
Watch your words! They are powerful, and once you put them out there, you can’t take them back. Think before you speak. Sampson slew 20 000 Philistines with the jawbone of an ass.  As many deals are lost in the workplace everyday using the same weapon!

As clichéd as this sounds, the words you use define you. Language is the software of the mind, so upgrade your verbal software to survive in business. Read, read, read, and practice speaking and writing. 

Don’t use the same words over and over again, explore new vocabulary. The English language has over 500 000 words and an average person uses 200-300 words. Don’t be mediocre, the world of work will spit you out. You must be unique. 

You must make an impact to do well in business.


	Review books to increase your speaking business 
by Jacques de Villiers

	Ok, so you’re not one of the 3% of professional speakers who has written a book. But you do have one thing going for you: at least you can read (I hope!). And, if you can read, you can write a book review.

Why the heck would I want to do that? you might ask. There are three great reasons: 

1. You’re supposed to be a thought leader, aren’t you? If this is the case, then reading at least 3 books on your subject of expertise might be a good idea. By the way, that’s in a month. If you take pride in only ever having read one book in your life, then thought leadership is probably not for you. By reading you can add to your arsenal of knowledge and expand on your material.

2. By reviewing each business/motivational book you read, you also “get it” because you are giving more than a cursory glance at the book. If you give your opinion on a book, you are seen as an expert. Thus, when your prospective clients check you out and see that you’ve got some intellectual substance as well as some speaking ability, you’ll have a better chance of being booked. It’s all about positioning.

3. You can turn your book review (200 words or so) into another web page. The more pages you have on your website, the more attractive Google finds your site. This will improve your rankings. You can take the book review and turn it into a blog article, you can film yourself reading the book review and upload it onto www.youtube.com. One book review can give you three entry points into the Internet. This means more people are going to know about you.

Get into the habit of reviewing business and motivational books so that you can get clued up, position yourself as a thought leader and get exposure so that you can book more professional speaking engagements.


	In Relationships: Slow is fast, and fast is slow...by Anil Salick

	
How often have we tried to treat people efficiently? We usually do so when we have our interests at heart and it is convenient for us. Our mentality is one of speed, low input for high output, a tick off a checklist, and a belief that I am ‘doing things right’. We err in likening people to ‘things and gadgets’.

[image: C:\Documents and Settings\Anil Salick\My Documents\Anil's Personal Information\My Web Photos\web pic anil 2.JPG]Consider the relationships that really matter in your life: Spouses, partners, children, family, friends, colleagues, customers, suppliers and more. These need a nurturing approach if we truly want to have meaningful relationships. With the advent of social networking like Twitter, “fast” might be possible approach to bring you “followers”, but should these result in relationships of significance or importance, a “slow” approach is needful. 

A contrast of “fast” and “slow” approaches to relationships:

	Fast
	Slow

	Makes little time/ out of convenience
	Schedules time/ out of commitment and conscious diarising/ awareness

	Rapid, surface communication
	Goes “one on one”. Explores, understands, listens with empathy

	Emphasis on quantity
	Emphasis on quality

	Focus is results/ destination
	Focus is the present experience/ journey

	Doing things right (efficiency)
	Doing the right things (effectiveness)

	Over promises and over commits
	Though fewer, keeps promises and commitments made

	Self interest
	Concern for others



2009 is a unique time in the history of our world. Never before have relationships encountered more distractions, ‘noise’ and stimuli. It seems we are all in a hurry. And, in spite of the advances in technology to serve quicker and more convenient communication, the human endowments of pausing and being patient with others are more relevant and real than ever before. 

People can see through gimmicks, fads and when they being treated like things. Though times may change, principles and truths will always remain: “In relationships: Slow is fast, and fast is slow”.

Anil Salick
anil.salick@synout.co.za


	The SCIENCE behind Positive Emotions! by Annie Coetzee
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Wherever you go, there you are, so be HAPPY!

Research shows that happier people are healthier, more successful, harder-working, caring and more socially engaged. It also shows us that misery makes people self-obsessed and inactive.

When you feel happy, your brain releases a specific type of chemical, known as endorphins, and this chemical assists you in dealing with the happenings around you.

Tough science is behind the research on happiness and the studies are groundbreaking. The main message is that we have to find ways to be more happy in everything we do. 

One of the many fascinating discoveries is that when you mindfully calm down during stressful times, and simply take a deep breath, it stimulates the release of acetyl-choline, a chemical responsible for creating a tranquil feeling. When you are calm, you are more able to embrace a happy feeling.

The biology of feeling good is becoming one of the most crucial findings in a time like today. In spite of all the negative news and information around us, it has become vital to learn and apply the science behind positive emotions.

Why not starting with some of the following practical suggestions:

Count your blessings
Practice acts of kindness 
Make it a daily habit to forgive those who hurt you
Before you start your car in the morning, look at yourself in the mirror and say, “I will be happy. I will notice all the good things that are taking place in the country.”
Listen to good music and/or a motivational CD while you drive. Or learn one of our many languages. Some of us spend three hours per day in the car! Choose to utilize this time positively.
Guard your heart. Become fully aware of the thoughts, memories and people you keep there, and simply believe the incredible scientific studies that advocate ‘what you ponder on, you become.’

Annie Coetzee
annie.coetzee@mweb.co.za


	Budget Airlines by Jeetesh Kathawaroo

	
Part of being a busy professional speaker involves spending time in the skies, travelling across our country in those awful things called budget airlines. Notice how they feel the need to differentiate themselves from other airlines by emphasising their ‘budget’ nature. 

Personally, I’m not that keen on flying anything that has the word ‘budget’ in it. I want to fly “Safe Airlines”, “Get Me to My Destination on Time Airlines” or even “Comfortable Seats Airlines”, but certainly not budget airlines. They’re not even trying to even hide the fact that they’re cheap and nasty – they openly advertise the fact that they don’t spend money unless absolutely necessary. And if it’s Nationwide, engines aren’t considered absolutely necessary!
[image: ]
Take One Time Airlines. Can you buy a return ticket with them? Intuitively, no, because it’s called One Time, so you only get to fly with them once. I’d prefer to travel “We’ve Done This More Than Once Airlines”. 

And then there’s Mango. Who thought it was a good idea to name the airline after a fruit? And of all the fruits to choose from, why a mango? Is it because their service is sometimes stringy, slippery and centred around a hard, hollow pip? 

Lest we forget Kulula. They make jokes in their in-flight announcements! When we’re plummeting to the earth, I’d prefer a calm, professional, factual announcement, not, “So, a priest and a rabbi are falling out of a plane…”

Jeetesh Kathawaroo 
me@jeetesh.net


	'Recommended Resource' by  Jürgen Tietz

	
Many of us receive newsletters in some form or other and often these are of little value to improving your speaking skills. They are nothing more than a sales brochure. 

When I receive an invite to 'subscribe to my news letter' or 'I put you on my mailing list', all my alarm bells go off. However, I have found that Darren's Stage Time is a fresh exception. He shares personal stories with profound lessons for speakers and closes off with a challenge. 
[image: ]
Before you decide to take up my advice and subscribe to his newsletter, check out some of the back issues on this link:

http://www.humor411.com/newsletter

I rest my case.

Jürgen Tietz
jurgen@anda.co.za


	KZN Chapter News by Roger Knowles
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Our annual Showcase for professional members will take place on 20th August 2009 at the Suncoast Casino. Under the watchful eye of Roger Knowles, who will be the program director (or MC as most folks know it), eight of our professional members will entertain and inform over 100 delegates. We might even reach 150 this year!

Our next meeting on 27 August at 18:00 at Hilltop Manor. The guest speaker will be Billy Selekane, and his topic will be "Keynote Architecture".

Watch this space for news. If you are going to be in Durban for this meeting or at any other time, please let us know.


Roger Knowles
Durban Chapter President
rogerk@eastcoast.co.za
 

	Cape Town Chapter News by Wolfgang Riebe

	
[image: ]What a meeting in July! Cape Town is now on the right track. We had 19 people attending and what a vibe. And it was a cold, wet, windy winter’s night in Cape Town. You see, we Capetonians are coming right. 

Our first speaker was Kelee Arrowsmith, who is an Advanced Personal Safety expert, and she spoke to us about safety. Basically the question was, when is it time to think about your safety? She had everyone glued to their seats. Her presentation was outstanding and very thought provoking. 

The bottom line was that we need to take responsibility of our own lives and safety and stop blaming everyone else. I would strongly suggest you invite her to your chapter, it’s a completely different talk and very applicable to the SA environment, in a positive way. (www.advancedconflict.com) Kelee is so passionate about what she does that it was definitely one of our highlight meetings of the year.

Then we had two visitors from New Zealand, Dr Cheryl Doig and Anney Collin. It’s so nice when foreigners visit and share insights and make friends when in the Cape. We really enjoyed their company.

Finally Hein Wagner treated us to some blind wine tasting, with the message of becoming more aware about things around you. Initially we had two glasses in wine in front of us. With airline blindfolds on we had to find the glasses and taste the wine. That alone was a surprisingly difficult task. What blew me away was that I thought I had a glass of red and a glass of white wine in front of me. So when I had to taste the second glass (which I assumed to be white) I guessed it was a Blanc de Noir and it was a RED Cabernet Sauvignon. 

Hein made an excellent point of saying how sighted people pre-perceive a taste when they see a familiar item. So imagine my surprise at believing I had a white wine in front of me and tasting white - when it was a red.... and I thought I knew my wines!  Talk about the power of the mind.

So all in all, a hit of an evening with much take home value for all.

Wolfgang Riebe
Cape Town Chapter President
wolfgang@theriebeinstitute.com
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	Pretoria Chapter News by Morongwa Makakane

	
[image: ]The world has experienced, and is continuing to experience an economic meltdown, and South Africa is no exception. We are officially in a recession and this has a number of implications: job losses, repossessions of homes, cars and increased levels of poverty, amongst others. 

To thrive in these harsh economic conditions and come out triumphant, one has to review and reflect their own situation, and make personal adjustments so that they can be able to meet their financial and social obligations. This is what is called ‘change’, and it’s the message Derik Mocke came to share with the Pretoria Chapter on Tuesday 21 July, with the topic: ‘Thriving in Permanent White Water’, to an audience of 16. 

Derik reminded the speakers that change is constant, and it happens every day. The key to effectively managing and moving with the change is not to ‘survive’, but to thrive in it. We learnt that to be able to thrive during change, we must adopt the spirit of ‘connectedness’. Being connected means, amongst other things, that we must move out of our comfort zones, have a ‘We-Focus’ and we must be comfortable about being uncomfortable.

This translates to number of things: 
We first have to change the way we see ourselves in relation to what is happening in the world. 
Second, in all our interactions, be it with family, and certainly in a working environment, and as speakers, we must work as a team
Third, we must learn to face fear in its eyes, and when we are in an uncomfortable situation, we must trust that we will be comfortable. But beyond all that, thriving in permanent white water means Being The Best FOR The World by making a difference in other’s lives, giving some of our time, our resources, our kindness – the list is endless.

But it all starts with the individual, first, making the personal change, to thrive and not to survive. So the key question is: Change is here today, and will be here tomorrow. What are you doing about it? 

The event ended with a great thank you from Chris Vermeulen, who was so touched by Derik’s presentation that he relayed a story of how he became the best for the world, by sharing food with a group of hungry learners in Upington in the recent weeks. As with the past events, this was an enjoyable evening of sharing and learning. 

On the lighter note, the Pretoria Chapter is pleased to announce the engagement of Arthur Piercy to his lovely fiancé Gerda. Congratulations to both of them.

Morongwa
morongwama@agsa.co.za

	Johannesburg Chapter News by Marlene Ward
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A new venue, the Wanderers club, with more central access, was hailed with delight by everyone. Members were able to arrive on time and we had a record number of members and guests.

The session prior to the main meeting was facilitated by Dr Mastermind, Fritz Hölscher, who explained the 5 step process he uses to assist members to form mastermind groups:

Understand your aspirations
Define your expectations
What value-add do you bring to the group?
What are the gaps and who can fill them? 
Decide on your ground rules and program.

The National President Gustav Gous gave a very valuable and highly rated presentation on “How to build and expand your business”. The presentation gave ideas of how we can apply our expertise and products in different ways to provide new and different offerings.

The guest speaker Cynthia Crose showed how IBM and partners are creating ”Smarter Cities” throughout sub-Saharan Africa. As speakers and trainers we should look for ways to help audiences and clients to find ways to share values with partners and contribute to everyone’s success.

The Academy dates and programs will be on the website from Monday 27. The committee is doing a sterling job and we hope to add two new members to set up a sub-committee for the Success Factor conference on October 22.

The board meets on August 11 and I have no doubt there will be a lot to report in the next newsletter.

Marlene Ward 
JHB Chapter President
marlene@netactive.co.za


	New Members by Nikki Bakker

	
Andrew Butters – Professional (Pretoria)
[image: ]
	
Chata Romano – Professional (Cape Town)
[image: ]
Victor Williams – Candidate (Durban)
[image: ]


	Wrapping it up by the Ed

	That’s it for another rocking month.

Have a great August, keep growing with trust and teaching with truth on your tongue and love in your heart.

All best wishes
Robin Wheeler, Newsletter Editor
robin@bentrepreneuring.com
 

	Tel: 08600 67272  I  Mobile: +27 83 458 6114  I  Fax: 086 515 0906 
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